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BRAND 
GUIDELINES



All logos included or available on this Website, including site design, text, 
graphics, interfaces, and the selection and arrangements (“Copyrighted 
Materials”) thereof is for is the property of KAPSARC protected by intellectual 
property rights. Users hereby authorized to view, download, print and distribute 
KAPSARC’s logo from this Website subject to the following conditions:

• Copyrighted Materials to be used for informational purposes only.

• Except as specifically authorized by KAPSARC, the copyrighted materials may 
only be used for non-commercial, personal purposes.

• The Copyrighted Materials shall have the proper color schemes, proportions, 
typography and other specifications necessary for maintaining the integrity 
and consistency of KAPSARC branding.

• Any use of Copyrighted Materials on the Website, including reproduction for 
purposes other than those noted above without prior written permission of 
KAPSARC is strictly prohibited.

DISCLAIMER



BRANDMARK

The KAPSARC brandmark consists of our symbol — a stylized abstraction reminiscent of the 
center’s architecture, a custom drawn wordmark of our name and a descriptor. The descriptor 
must always appear in the same context as the brandmark.
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CLEAR SPACE
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The KAPSARC brandmark is most effective when surrounded by as much open 

space as possible. 

A minimum amount of clear space, equal to the height of the letter “K” in the 
wordmark, must surround the brandmark at all times (see diagrams above).To ensure visibility and legibility, the KAPSARC brandmark should never be presented in sizes 

smaller than 11mm in height (7mm when using the stacked descriptor). To maintain visual integrity, 

applications using alternative reproduction techniques such as embroidery and silkscreen may require 

presenting the brandmark at a larger size than indicated here. 

BRANDMARK:
Clear Space & Minimum Size

7MM

11MM

MINIMUM CLEAR SPACE

MINIMUM SIZE

DEFAULT DESCRIPTOR STACKED DESCRIPTOR

= CLEAR SPACE

The minimum size 

measurements differ between 

the default descriptor and 

stacked descriptor. 



BRANDMARK: Incorrect Usage

Do not change the color of the 
KAPSARC wordmark

Do not change the color of the symbol

Do not encase the KAPSARC brandmark in 
a frame or close-cropped shape

Do not place a drop shadow behind the 
KAPSARC brandmark

Do not place the KAPSARC brandmark on 
a color background that competes with the 
brandmark colors

Do not place the KAPSARC brandmark on a 
visually distracting background

Do not alter the arrangement of the 
KAPSARC symbol and wordmark

Do not create alternate lockups with 
additional text

Do not distort or stretch the KAPSARC 
brandmark



LOGO FORMAT



BRANDMARK COLORS

ACCENT COLORS

Color Palette



Typography

The KAPSARC brand identity system features Gotham as the primary typeface family, with Swift 

for secondary use in text.   

Gotham was selected for its bold, contemporary feel, legibility and compatibility with the KAPSARC 

brandmark. It is available in a wide variety of weights and styles. Swift, a contemporary serif font, works 

well with Gotham and adds a formal look and feel that complements the angles and sharp edges of the 

brandmark. A sampling of each is shown above (additional weights and styles are available).

SYSTEM ELEMENTS: 
Typography (English)

PRIMARY TYPEFACE

SECONDARY TYPEFACE

GOTHAM BOOK
(FOR TITLES AND DISPLAY TYPE)

abcdefghijklmnopqrstuvwxyz 

ABCDEFGHIJKLNOPQRST 

UVWXYZ 1234567890

SWIFT REGULAR
(FOR GENERAL USE IN BODY TEXT)

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLNOPQRST

UVWXYZ 1234567890

GOTHAM BOLD
(FOR LAREGE-SCALE TEXT)

abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPQRST 
UVWXYZ 1234567890

SWIFT BOLD
(WHEN BOLD EMPHASIS IS NEEDED WITHIN TEXT)

abcdefghijklmnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRST

UVWXYZ 1234567890



The KAPSARC brand identity system utilizes the GE SS Unique typeface family for primary usage and 

Koufi ya for secondary use. GE SS Unique was selected for its fresh, contemporary feel, legibility and 

compatibility with the KAPSARC brandmark. It is available in a wide variety of weights and styles. 

Koufi ya, a contemporary font, complements GE SS Unique, adding a formal look and feel. A sampling 

is shown above.

SYSTEM ELEMENTS:
Typography (Arabic)

PRIMARY TYPEFACE

SECONDARY TYPEFACE

GE SS UNIQUE
(FOR TITLES AND DISPLAY TYPE)

GE SS UNIQUE BOLD
(FOR LAREGE-SCALE TEXT)

KOUFIYA LIGHT
(FOR GENERAL USE IN BODY TEXT)

KOUFIYA BOLD
(WHEN BOLD EMPHASIS IS NEEDED WITHIN TEXT)

Typography



Because the Gotham and Swift typeface families are not installed on most computers, the Arial and 

Times type families are recommended for English use and Trebuchet for Arabic use on the Web, in email 

messages, and in Microsoft PowerPoint and Word documents. Both Arial and Times, along with Arabic 

Trebuchet, work well together by helping to achieve the modern and elegant aesthetic that Gotham and 

Swift creates. 

SYSTEM ELEMENTS:
Typography (for online 
& digital applications)

TIMES
(FOR GENERAL USE IN BODY TEXT)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLNOPQRST
UVWXYZ 1234567890

TIMES BOLD
(WHEN BOLD EMPHASIS IS NEEDED WITHIN TEXT)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ 1234567890

ARIAL REGULAR
(FOR GENERAL USE)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLNOPQRST
UVWXYZ 1234567890

TREBUCHET REGULAR
(FOR GENERAL USE IN BODY TEXT)

ARIAL BOLD
(WHEN BOLD EMPHASIS IS NEEDED WITHIN TEXT)

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRST
UVWXYZ 1234567890

TREBUCHET BOLD
(WHEN BOLD EMPHASIS IS NEEDED WITHIN TEXT)

PRIMARY TYPEFACE
ENGLISH

PRIMARY TYPEFACE
ARABIC

SECONDARY TYPEFACE

Typography
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